( EDUCATION SHEET TEMPLATE )

HOW TO BUILD CONTENT
CREATOR EDUCATION SHEETS

Working with digital content creators is one of the fastest ways to build
buzz about your products. But how do you ensure that all the creators
you're working with repeat the same message about your products? The
answer: content creator sheets, an important educational resource that
every brand should supply to influencer partners.

Not sure where to begin? Here are some best practices and a handy
template to get you started.

BEST PRACTICES

¢ Make their job easy: Providing influencers with all the essential
information helps them stay on message and produce content for
you faster.

¢ Focus on only the key benefits: Influencers have a short amount of
time to communicate. Make sure they hit the key points!

e Keep it short: Make it easy for them to understand your message at a
glance — the fewer words, the better!

* Let them know what sets your brand apart: Even if they’ve worked
with you before, it’s helpful to be reminded.

e Always include your handles & hashtags: Help build your following
and the virality of your campaign.

Got questions? hello@youcompany.com
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The Key Benefits:

PRODUCT NAME, $TK

The Big Idea: A headline that captures
the main selling point or campaign angle

The Talking Points:

The Key Ingredients:

e Product Benefit 1
e Product Benefit 2
e Product Benefit 3

Interesting facts about the product, including
how it was formulated, what makes it
different from other products on the market,
scent and texture, and what customers love
about it.

e Ingredient 1. key benefits
« Ingredient 2: key benefits
» Ingredient 3: key benefits
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/ \ PRODUCT NAME, $TK

The Big Idea: A headline that captures
the main selling point or campaign angle

The Brand Brand differentiators including facts about

Talking Points: the founder, what the brand is known for,
technology or ingredients that set the brand
apart, formulation philosophy.

The Handles e Instagram & Tiktok handles

& Hashtags: + Brand hashtags

¢ Product campaign hashtags
Got questions? hello@youcompany.com
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